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It Takes More than Green
to Differentiate a Business
Social Responsibility Helps Build Brands

“Five years ago saying, ‘We recycle’
was progressive. But not now....To
differentiate yourself, you need a culture
and purpose,” says Ida Cheinman,
principal and creative director of
Substance151, a Baltimore-based stra-
tegic brand communications firm.

“Being socially responsible, en-
vironmentally conscious and profitable is
the new survival strategy for the 21st
century,” says Cheinman. And the
companies that will be most successful
are those that “realize that the
sustainability message is not separate or
distinct. To be authentic, it needs to be
rolled into the overall brand effort.”

People want to do business with
companies they perceive as holding
values aligned with their own, notes
Cheinman. “It’s essential to build a
connection with your audience—
whether you’re in the B2B or B2C
industry,” she says. “Consumers and

business leaders appreciate when the
values they try to create and teach their
children are embedded in the decision
making of the companies they do
business with.”

Socially, environmentally and
financially responsible businesses have a
leg up in when it comes to business
development. “Federal, state and county
governments, as well as large
corporations, are trying to green their
supply chain,” says Cheinman.

Funders also are interested in

sustainability. “Data shows that
sustainable companies ultimately do
better and that fact is not lost on
investors,” she says.

The same holds true for employee
recruitment. Cheinman notes that more
than 60 percent of millennials—“the
mystery generation”—view employer
corporate citizenship as important.
“They appreciate days off for community
involvement and an employer’s support
of charities,” she says.

For companies that have integrated
sustainability into their mission, bus-
iness strategy, operation process and
employee engagement programs,
Cheinman suggests they tell their story.
“Not what you do but why you do it,”
she says. “That deepens your con-
nection with you audience.”

As a sustainable company, “it’s
important to communicate in an
environmentally responsible manner,”
she says. “Use social media to the extent

possible and, when you need to print,
use responsible paper and printers. You
can’t just say you’re responsible and
sustainable and then send out an
enormous glossy brochure.You’ve got to
walk the talk.”

“Data shows that
sustainable companies
ultimately do better
and that fact is not
lost on investors”
-Ida Cheinman, principal and

creative director, Substance151
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Businesses looking to reduce the
costs associated with waste reduction
routinely turn to Environmental Cost
Efficiencies. A woman-owned firm,
Environmental Cost Efficiencies em-
ploys the BigBelly Solar® waste and
recycling system to help clients save as
much as 80 percent annually.

BigBelly® Solar is changing the face
of solid waste management with the
world's first and only on-site solar-
powered trash compaction systems.
Cheaper than collection, compaction
reduces waste collection frequency,
lowers costs and ensures a cleaner
greener environment.

Determining if a BigBelly Solar®
system is right for your business is easy.
With just a few simple inputs, you can
quickly gauge the approximate savings
you might realize with the BigBelly®

Solar system. Even better, Envir-
onmental Cost Efficiencies’ free, no-
obligation, custom savings analysis
provides a precise gauge.

BigBelly Solar® is an excellent fit for
municipalities large and small, business
improvement districts, government and
academic campuses, and the private
sector. Local clients include the Na-
tional Institutes of Health, Rosslyn
Business Improvement District, U.S.
Department of Defense, The American
University andThe JBG Companies.

What has separated Environmental
Cost Efficiencies from other waste
reduction providers since our founding
in 2007 is our emphasis on value. We
understand your needs and deliver a
customized solution. Environmental
Cost Efficiencies doesn’t try to be all
things to all people.We focus on a select
group of clients and provide service that
cannot be found anywhere else.

• The BigBelly System will reduce collection frequency by 80%,
freeing up resources, slashing fuel costs and increasing recycling
opportunities.

• The BigBelly System Uses Solar Power & Information technology
for real-time data to create dramatic efficiencies.

• Compacting Waste & Recycling for Cities, Campuses &
Communities.

• Truly Sustainable -- both environmentally and economically.
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